—— MEDIA POWER TOOLS ——

The Anatomy and “Power Points”
Of Our 21st Century Digital Media Culture (DMC)
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2. SOFTWARE
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about critical media literacy education, trainings, and curricula.



—— MEDIA POWER TOOLS ——

The Anatomy and “Power Points”
Of Our 21st Century Digital Media Culture (DMC)

1) HARDWARE Device: for example,
do you use a Fairphone or iPhone
device?

2) SOFTWARE Program: for exam-
ple, do you use open source plat-
form or proprietary Apple OS?

3) NETWORK Pipes: for example,
do you use Burlington Telecom or
Comcast?

4) APPS Platforms: for sample, do
you use Wikipedia (Com-
mons/Community) or Google (Cor-
porate/Commercial)?

5) STORIES Content: for example,
do you use FOX "News" or "Democ-
racy Now'?

6) STATE Policy: for example, are
( you a citizen of the U.S. (Google/N-

SA) or China (Baidu/Great
(Fire)Wall/PRC)?
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